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O
ne of the first 
tasks Patrick 
Prendergast had 
when he took 
over as head 
of Trinity Col-

lege Dublin was to choose new 
wallpaper for one of the dining 
rooms at the Provost’s home, 
Number One Grafton Street. 

“I shouldn’t really be do-
ing this, I suppose,’’ he says 
with a grin as he shows me the  
wallpaper and the rest of the 
house that has the most pres-
tigious address in the country. 
But, true to the Wexford man’s 
style, he plays down the opu-
lence and later admits that he 
was only given one choice of 
wallpaper, but was still proud 
to have rubber-stamped the de-
cision.

When Prendergast took over 
the role on August 1, 2011, 
he was the college’s young-
est Provost in 250 years. “I’m 
still young,’’ he says with a 
laugh. “Well, if you can call 47 
young. I think it’s important to 
have the experience to do the 
job, but relative youth can be 
good.’’ 

Born in Enniscorthy, Pren-
dergast is the eldest of six chil-
dren and was raised outside 
the town in Oulart where his 
late father, John, ran a haul-
age business. The last time we 
met, just before he took over 
the role, he insisted on being 
called ‘Paddy’ and said that he 
did not have a “posh or elite’’ 
background and was elected 
Provost not “for any snobby 
reason’’. 

I wonder have the trappings 
of the job got to him over the 
past two years. “They call me 
Paddy the Provost now,’’ he 
says, his down-to-earth attitude 
slightly jarring with the aus-
tere setting of the house. But 
he seems at home here. “I’m 
privileged to live in this house. 
Provosts have lived here for 
250 years and I’m happy to 
continue on that tradition.’’ 

* * * *

When we finally sit 
down in an an-
nex off the li-
brary, Prender-

gast tells me he has just arrived 
back from “circumnavigating 
the globe for only the second 
time in my life’’. He has spent 
the past two weeks in “non-
stop meetings’’ in Abu Dhabi, 

Seoul, Beijing, Hong Kong, 
Taipei, San Francisco, Seattle 
and New York. 

Some of those meetings 
were with prospective students 
and more were with alum-
ni groups, which the universi-
ty has spent a lot of time set-
ting up over the past two years. 
Other were with potential 
benefactors.

Selling Trinity abroad is one 
thing; selling Ireland is anoth-
er. “It’s on people’s minds,’’ he 
says, when asked if Ireland’s 
economic situation is a deter-
rent to those thinking about do-
nating to, or coming to study 
at, Trinity. 

“They do ask about it; they 
ask about how that’s affecting 
the funding and the quality of 
the education. We try to reas-
sure them that Trinity, like oth-
er Irish universities, is keen to 
make up the shortfalls in gov-
ernment funding.’’

This brings us on to a recur-
ring topic throughout our inter-
view: government funding, or 
lack of it. At the moment, Trin-
ity’s public funding is 50 per 
cent of its total spend.

“Cuts in government fund-
ing have been worse than any-
one expected. It’s not just 
shortfalls, government fund-
ing is now set at a lower lev-
el from here on out,’’ he says. 
“It has forced me to examine 
how the university can con-
tinue to provide globally com-
petitive, high-quality educa-
tion in a situation where there 
doesn’t seem to be any way out 
in terms of increases in public 
funding. While some parts of 
the Irish economy have started 
to turn a corner, those parts that 
are in the public sector - wheth-
er it be education or health - are 
not turning any corner.’’

He said the college had to 
make up the funding short-
fall in other ways, includ-
ing through post-graduate 
and international student fees, 
philanthropy and other com-
mercial activities. 

In terms of philanthropy, his 
recent trip has already borne 
fruit. Dr Samuel Lam, a for-

mer Trinity medical student 
from Hong Kong, confirmed 
to Prendergast that he would 
fund a professorship in Chi-
nese studies, which will allow 
students to take Chinese as an 
option in a joint-honours de-
gree from next year.

“The funding allows us to 
develop activity in Chinese 
studies, which we have want-
ed to do. Many universities 
around the world have been 
able to do this using public 
funding. We have to find a way 
to do it using private funding.’’

Around 1 or 2 per cent of 
the university’s total spend is 
from investment income. Some 
€150 million, built up since 
Trinity’s foundation in 1592, 

produces an income of around 
€3.5 million every year. Pren-
dergast has plans to grow this.

“Many American universi-
ties, public and private, would 
have significant endowments. 
In some, 20 or 30 per cent of 
their current annual spend 
comes from their endowment. 
This is not a tradition in Euro-
pean universities, but I think 
it is going to have to be. You 
might get funding from an in-
dividual and you have to de-
cide: am I going to spend it 
or put it into the endowment? 
Putting it into the endowment 
secures the future, spending it 
there and then fills a hole in 
the budget,’’ he says. “These 
are the choices we now have to 
make.’’

* * * * *

Most of Trinity’s 
17,000 students 
are Irish under-
graduates, whose 

fees are set, and paid for, by the 
Irish state. These students are 
being effectively subsidised by 
the postgraduate and interna-
tional fee-paying students.

This brings us to the thorny 
subject of the re-introduction 
of third-level fees. While there 
was an appetite by former Fi-
anna Fáil education minis-
ter Batt O’Keeffe to bring in 
some sort of student contribu-
tion system, the issue seems to 
have fallen off the radar for this 
government.

“Well, it’s not gone off my 

radar, that’s for sure,’’ Prender-
gast says. “We have put for-
ward proposals and the Higher 
Education Authority [HEA] is 
looking at the sustainability of 
the sector so, in principle, it is 
up for analysis.

“We have to look at under-
graduate fees. It’s the elephant 
in the room of Irish higher ed-
ucation. It doesn’t have to be 
that everyone pays the maxi-
mum fee. There can be a sys-
tem where the very wealthy 
pay the full fees, the medi-

um-wealthy pay a lower fee 
and those that can’t pay at all 
get completely subsidised.’’

He suggests the introduc-
tion of a grant system for those 
who can’t afford to pay and a 
loan system where students 
can borrow the tuition fee and 
pay it back when their income 
goes above a certain threshold. 
This is a system similar to that 
in place in Australia and oth-
er countries. It was the one fa-
voured by Batt O’Keeffe be-
fore his plans were scuppered 
and he did a U-turn on the is-
sue.

“It’s not trite to say that if 
we want to invest in our future, 
we have to invest in our young 
people. They are the ones who 
will be making the money, cre-
ating the businesses and pro-
viding the employment of the 
future. Educating them to se-
cure our future: what could be 
more important?’’

He says that while this gov-
ernment seems to be happy to 
leave the issue unaddressed, it 
was going against the interna-
tional trend, especially when 
public funding was reducing. 
“We will damage our third-lev-
el education system if we con-
tinue to reduce public fund-
ing and constrain universities 
on how they spend the public 
funding they do get,’’ he says.

Of course, inadequate fund-
ing has knock-on effects; one 
of those is the college’s rank-
ings. When we last met, Trinity 
was doing well in international 
rankings lists and his aim was 

for it to climb higher. 
Just a few weeks ago, the 

Times Higher Education rank-
ings were released and showed 
that Trinity had fallen back 19 
places while University Col-
lege Dublin and Universi-
ty College Cork both showed 
gains. While it still retains its 
place as the country’s high-
est-ranked university (at 129th 
internationally), it had been in 
the top 100 two years ago. Ear-
lier this year, the QS rankings 
put Trinity at 61 in the world, 
up from 67 the previous year. 

“Rankings are a bit of an 
emotional rollercoaster for uni-
versity presidents because you 
go up in some and down in oth-
ers. You have to take a philo-
sophical approach to it all,’’ 
says Prendergast, who is quick 
to point out that he is not dis-
missive of rankings. 

“There is no doubt that rank-
ings are important to a global 
university like Trinity. Some 
universities in Ireland dismiss 
the rankings, but I think we can 
criticise them if we like, but we 
can’t dismiss them if we want 
to play on a world stage. In 
many ways, the rankings are 
becoming a kind of a surrogate 
for the country’s education sys-
tem, and the fact that there is 
not one Irish university in the 
top 50 of the QS or 100 in the 
Times Higher is something that 
people do say about us. Par-
ents around the world will ask 
about the rankings,’’ he says.

* * * * *

One of the other things 
parents will ask 
about, inevitably, is 
what kind of future 

their child will have after grad-
uating from Trinity. The col-
lege is undergoing a brand re-
view as there is the perception 
- Prendergast admits it himself 
- that Trinity is an old univer-
sity steeped in history but not 
exactly at the cutting edge of 
innovation.

However, the college now 
accounts for a fifth of all spin-
out companies from Irish high-
er education institutions and 
is collaborating with eight of 
the top 10 ICT exporters in the 
country and eight of the top 10 
medical device companies. 

“It’s important that we work 
with industry and this has pro-
gressed strongly,’’ says Pren-
dergast. “Trinity is about edu-
cating young people not just to 
be the employees of the future 
but to be the employers.’’

Last year, the university en-
tered 100 research agreements 
with industry and over the past 
two years, eight Trinity spin-
outs or licensees have attracted 
almost €58 million in venture 
capital investment.

Later this month, the Min-
ister for Jobs, Enterprise and 

Innovation, Richard Bruton, 
will launch the college’s new 
Innovation and Entrepreneur-
ial Strategy which the Provost 
says will “further propel Trin-
ity as a driver of innovation’’.

“There are many facets 
to the strategy, but it centres 
around educating our students 
that have a grá for it to become 
entrepreneurs and job creators. 
To take the commercial and so-
cial value out of our research 
and turn it into impact for soci-
ety. Dublin has become some-
thing of a hub for the tech, cul-
tural and scientific industries. 
It presents an opportunity for 
real innovation and I believe 
we can become a global hub 
in the creative and innovative 
space.’’ 

This, he said, was the type 
of activity needed to “dig our-
selves [as a country] out of the 
hole that we are in, in econom-
ic and social terms’’.

There will be a physical 
home for the centre, but “it’s 
not about one building. The 
whole college is a creative 
space. I want the whole college 
to be an incubator.’’ 

Already the college has 
an incubator for undergradu-
ate start-ups, called Launch-
box, which has seen ten Trinity 
alumni put €10,000 each into 
seed funding for the initiative. 

“When I was an [engi-
neering] undergraduate in the 
1980s, we thought then about 
either emigrating or getting a 
job in one of the big companies 
like Bord na Móna or ESB. 
We didn’t think about starting 
business. Now students are be-
ginning to think in those terms 
and are far more alert to the 
opportunities. There are more 
role models now, people who 
are pathsetters.’’

Another area of growth is 
online learning and the college 
recently appointed an associ-
ate dean of online education. 
Next year, Trinity will offer its 
first online course, ‘Ireland in 
Rebellion 1798-1916’, in part-
nership with Semester Online, 
a consortium of prestigious 
global universities. 

“We have to ensure that we 
fully benefit from new technol-
ogy to increase access to edu-
cation. One way to do this is 
over the internet. We want to 
do this in a way that is compat-
ible with our reputation. It has 
to be high-quality, it can’t be 
just anything thrown up on the 
internet,’’ he says. 

Paddy the Provost has come 
a long way since his time in 
a dustier and darker office as 
vice-provost but he still has 
more to do. “I think we have 
achieved a lot over the last two 
years and we have more chal-
lenges to face. As I get into the 
job more, I’ve got more confi-
dence to square up to the chal-
lenges,’’ he says. 
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Trinity College has a reputation, 
but its provost isn’t willing to rest 
on that, and has plans to spread 
the college’s influence around the 
world

Martha 
Kearns

If  we want to invest in our future, we 
have to invest in our young people

Role: Provost of Trinity 
College Dublin

Age: 47

Family: three children: 
Eimear (15), Eilis (13) 
and Pierce (9)

Lives: Number One 
Grafton Street

Car: walks to work

Last film: Elysium

Currently reading: 
Higher Education in 
America by Derek Bok

Interests: Cinema, 
theatre, reading, 
Wexford hurling

Patrick 
Prendergast 
CV

o: (PC)
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LowDown Top tips for SMEs

By Paul Keane

T
he Compa-
nies Bill 2012 
is company 
law as we 
know it, ex-
cept made 
easier. The 
bill is ex-

pected to be enacted later 
this year, and will come into 
effect in mid-2015, making 
far-reaching and fundamental 
changes to Irish company law.

It is the largest piece of leg-
islation in the history of the 
state. At some 1,200 pages, 
with more than 1,400 sections, 
it represents a comprehensive 
and coherent restatement and 
reform of Irish company law, 
consolidating 30 pieces of leg-
islation - dating from 1963 to 
2013 - into one single act.

More relevance to 
business owners
Up to now, Irish company law 
has focused on the public lim-
ited company (PLC), a form of 
company that can have thou-
sands of shareholders.

However, business in 
Ireland is predominantly 
conducted by small private 
companies, and only a tiny 
percentage by PLCs.  

By concentrating on the 
private company, this new 
legislation aligns company 
law with the way in which 
business is actually done in 
Ireland.

New company 
structures
The bill describes in an acces-
sible manner the life, activities 

and demise of a company. 
It takes as its starting point 

a private company limit-
ed by shares, which has 
the acronym “CLS”, but is 
also described as limited or  
“ltd”).

Accordingly, the company 
limited by shares is the model 
company. It will use the word 
“limited” or “ltd” as part of its 
name.

The CLS will have a sim-
plified constitution and no 
objects clause. It will allow a 
company with one director 
and one shareholder.

It recognises that AGMs and 
other meetings are frequently 
merely a paper fiction. Thus it 
allows a CLS to operate with-
out AGMs, provided all of the 
members entitled to attend 
and vote, sign documents 
dealing with the business of 
the AGM.

The second type of private 
company is a Designated Ac-
tivity Company (DAC). This 
company focuses on one par-
ticular activity – for exam-
ple, managing an apartment  
block.

It will still be a full-capac-
ity company. However, there 
will be a requirement for two 
directors and the DAC may be 
confined to its designated ac-
tivity.

PLCs, unlimited compa-
nies and companies limited 
by guarantee will largely con-
tinue to exist as they always 
have been, with some limited 
changes (especially in relation 
to the requirement for direc-
tors’ compliance statements 
for PLCs and larger private 
companies).

More user-friendly
The new law will make a 
number of sensible chang-
es. These will remove a large 
number of irritating obstacles 
and traps.

Limited companies will 

now only require one director 
and not two, as is currently the 
case. Directors’ duties will be 
codified, making the law more 
transparent and accessible.

Irish companies will have 
full capacity and the directors 
will have power to exercise 
any power of the company.

The ultra vires rule (and the 
resultant complications), so 
beloved of lawyers, will be 
no more.

A CLS will be able to engage 
in domestic mergers similar 
to those that are currently 
only possible in the case of 
cross-border mergers. No 
court order will be required. 
Two Irish companies will be 
able to merge, so that the as-
sets, liabilities and identity 
of one are transferred to the 
other.

There will be no require-
ment for a CLS to hold an ac-
tual, physical annual general 
meeting. It may be conducted 
in writing instead.

Guarantee companies and 
dormant companies may be 
audit exempt.

A new limited company 
will be required to have only 
a single-document constitu-
tion instead of a Memorandum 
of Association and Articles of 
Association.

Small companies will be 
able to apply to the Circuit 
Court instead of the High 
Court to enter examinership.

CLS and DAC 
overview 
Most private companies will 
be pleased to cast aside the 
shackles of the memorandum 
and embrace the facility of the 
new structure. 
However, some will wish to 
continue to have a confined 
object clause.

Painless transition  
(we hope!)
The bill establishes a regime 
that allows the new arrange-
ments to become effective 
with the minimum disruption.

A transition period of 18 
months will follow the en-
actment, after which private 
companies limited by shares 
will automatically become 
limited.

For private companies, a 
new constitution will need 
to be established, which is 
relatively straightforward.

Companies can opt for an 
earlier changeover, and there 
is also a facility to shift back, 
should they change their 
minds.  

World-class 
The Company Law Bill 
presents an efficient, 
world-class company law 
infrastructure, suited to the 
needs of Irish business.

This is the fruit of a detailed 
and lengthy process of prepa-
ration, consultation and cor-
rection that stretches over ten 
years. It is very well laid out 
and clearly expressed.

Where new ideas have been 
introduced, business owners 
should find them to be sensi-
ble and user-friendly. Better 
still, the new structures will 
reduce much of the risk and 
costs associated with our cur-
rent regime.

So if you are a director or 
shareholder in an Irish com-
pany, you should be asking 
your lawyer or other business 
adviser how you can take ad-
vantage of these new rules, to 
allow you to run your business 
more effectively.

Paul Keane is managing partner 
of Reddy Charlton

This week: demystifying  
the Companies Bill

Paul Keane, managing 
partner of Reddy Charlton

n SallyAnn King is joining 
RTE digital sales as key 
account manager. King has 
been digital account director 
with Starcom Media for two 
years. 

n Irish Life Investment 
Managers has appointed a 
new business development 
director. Sandra Rockett has 
been Davy’s head of pension 
advisory services for the 
past eight years. 

n  Verve The Live Agency 
has appointed a new country 
manager for Britain. James 
MacLay joins from IMG 
Consulting where he was 
head of experiential for 
international consulting for 
six years. 

Looking for the top 
talent? Ready for your 

next opportunity?  
With 156 offices across 
34 countries we have an 
unrivalled network of 
talented professionals 
and world-class job 

opportunities.  
Get in touch with our 

Dublin office now to find 
out how we can help you.  
Tel:+(353) 01 653 9800   
www.michaelpage.ie

Movers  
& Shakers

Michael Page

Brought to you by Michael 
Page, worldwide leaders in 
specialist recruitment

Where 
new ideas 
have been 
introduced, 
business 
owners 
should find 
them to be 
sensible

By Elaine O’Regan

As the Irish govern-
ment gears up to 
roll out its new 
Strategic Bank-
ing Corporation, 

to ease the squeeze on small 
business lending, a Finnish 
start-up is targeting Irish SMEs 
with an alternative to what 
it views as an outdated and 
inflexible banking model.

Holvi founder Johan Loren-
zen describes the venture as 
“the mission of the decade”.

“We want to see banking 
adapt to the way society works 
and the way small businesses 
work, rather than the other 
way around. It’s about chang-
ing the way banking works 
for the betterment of society,” 
said Lorenzen.

Technology is driving a fun-
damental shift in the way peo-
ple live and work, according to 
Lorenzen, forging increasingly 
flexible work practices.

“We are living in a more and 
more connected world where 
people collaborate together on 
projects and more and more 
are becoming independent, 
working in small businesses 
or on projects as freelancers.

“Fifteen per cent of the Eu-
ropean population is already 
freelancing. If you add the 
numbers that are not regis-
tered, it’s twice that. If you 
look to the US, it’s 34 per cent,” 
he said.

Lorenzen believes the 
banking sector has yet to re-
spond to customers’ changing 
needs.

“We see banking become 
more and more disconnect-
ed from how people live and 
work in our daily lives, how 
we interact and how we de-
vise our work patterns and 
our activities,” he said.

“When you are a small 
business or entrepreneur, 
you are faced with a system 
that doesn’t understand or 
want you.

“You behave a little differ-
ently to most people. You run 
your own finances, you work 
independently, you might be 
difficult to risk-classify, you 
don’t fit into all the bureau-
cracy.”

In this context, Lorenzen 
sees current banking practices 
as a “limiter” to small busi-
ness, rather than an “enabler”.

“We think it should be an 
enabler that adds value to your 
life on a daily basis, so we sat 
down to look at what bank-
ing could be in the modern 
age for small businesses, that 
are used to using their brain, 
their hands, their laptop, in 
a connected environment.”

Lorenzen is piloting Holvi in 
19 countries and has waiting 
lists set up in eight, including 
Ireland, where he believes 
that SMEs are primed to adapt 
readily to the service.

“The small business tradi-
tion in Ireland is so predom-
inant,” he said. “If you look 
at the country, 99.8 per cent 

of active enterprises are real-
ly small business and 50 per 
cent of the contribution to the 
economy comes from those 
small enterprises.

“People are early to adopt 
new technology, and they are 
quite flexible in the way they 
think about it. It is really a 

perfect test market.”
During the pilot phase, Lo-

renzen will test Holvi on early 
users to fine-tune it in the run 
up to its official launch next 
year. So, what can these early 
adopters expect?

Lorenzen describes Holvi 
as an integrated business 
platform and bank account 
that aims to ease the admin-
istrative burden on users by 
consolidating tax manage-
ment, receipts, online sales, 
accounting entries and bank 
statements.

“What you get when you 
open the account is a budget 
function integrated with a 
small invoicing platform, and 
a web shop with a direct in-
terface to your bank account, 
so you can take card payments 
on the internet,” he said.

“It has all the features that 
freelancers, contractors and 
small businesses use on a 
daily basis, and sits directly 
on top of your finances, so 
you’re always on top of what 
happens to your business on 
a cash basis.”

For sole traders and small 
business users, Lorenzen 
maintains Holvi could play 

a valuable time-saving role.
“You spend your time man-

aging a shoebox full of receipts 
at the end of the month, and 
doing your VAT reporting and 
all these things that you don’t 
want to do and which could 
be taken care of by your bank 
account, if it allowed you to 
keep everything in one place,” 
he said.

“We have had machines to 
do up invoices for a long time, 
so why is it that I spend time 
calculating my VAT and things 
like that? We’re talking about 
simple things like integrating 
your VAT reporting with your 
bank account, and we run it 
as a cloud service.”

Lorenzen, who established 
Holvi in Helsinki in 2011, 
said it had been authorised 
for operations across Europe 
by the Financial Supervisory 
Authority of Finland.

This effectively gives Holvi 
a licence to operate anywhere 
in the EU, making it the first 
ever pan-European banking 
entity, according to its founder.

At its core, Lorenzen said 
Holvi was transposing a prov-
en online consumer business 
model to the banking sector.

“All of the services you use 
daily – Dropbox and Spoti-
fy, for example – are part of 
a generation of learning that 
just hasn’t made it into inter-
net banking,” he said.

“We are an internet busi-
ness. We will take your money 
and manage it, but we won’t 
take any risk with it. We will 
just hold it for you.”

Customers will be able 
to open Holvi accounts free 
of charge and the compa-
ny will not charge monthly 
maintenance fees. A 90 cent 
transaction fee will instead be 
applied to individual banking 
activities.

“In our case, transactions 
will be a lot more value-add 
than normal transactions,” 
said Lorenzen.

“So, for example, if you’re 
writing an invoice, you write 
it in Word, attach it to an email 
and send it out.

“You move back to your 
bank account for a list of 
transactions, you find it and 
update your spreadsheet, and 
you calculate your VAT. That’s 
the normal workflow.

“What happens with Holvi 
is that, if you do up an invoice, 
the payments get integrated 
directly into that, we track the 
invoice to check that it has 
been paid and then update 
your budget when it arrives.”

Holvi is 
pledging a new 
more flexible 
model of 
banking

Elaine O'Regan

We want to 
see banking 
adapt to the 
way  society 
and small 
businesses 
work, rather 
than the 
other way 
around

Grid Finance squares up 
to funding challenge
Going head to head with 
crowdfunding heavy-
weight Kickstarter, which 
has just launched in Ire-
land, has not deterred 
chartered accountant Der-
ek F Butler from estab-
lishing a new homegrown 
peer-to-peer finance 
platform.

Grid Finance (www.
grid.finance) is targeting 
business owners seeking 
project finance and com-
munity groups looking to 
fundraise.

Butler plans to eventu-
ally add a third leg to the 
business, with a funding 
model for personal proj-
ects.

For now, he is keen to 
build the momentum be-
hind Grid’s current fund-
ing option for businesses 
looking for loans of up to 
€75,000, and community 
groups seeking to fund-
raise up to €1 million.

To become a Grid Fi-
nance member, businesses 
pay an annual fee of €249, 
compared to €149 for 
community groups. How-
ever, a €49 rate is being 
offered to early members.

Butler and Grid 
co-founder Sean O’Rior-
dan will charge a four per 
cent fee for fundraising 
campaigns, and a two per 
cent fee for business lend-
ing projects. 

Two such business lend-
ing projects  include Dub-
lin restaurant chain KC 
Peaches, which is looking 
to raise €5,000 to revamp 
a catering truck.

Also in Dublin, The Art 

of Coffee has identified a 
€7,260 funding target to 
open its fourth outlet in 
the city centre.

“For businesses it’s debt 
finance, so we’re building 
our community of lenders 
and supporters, so it will 
take some time before we 
can get to a stage where 
we can facilitate large 
loans,” said Butler.

“It’s hard-coded on the 
platform that individual 
lenders can’t offer more 
than 20 per cent of the to-
tal amount.” 

“Looking at KC Peach-
es and the Art of Coffee, 
the two businesses in the 
pilot phase, it seems to be 
around 7 per cent.”

Grid Finance is backed 
by Enterprise Ireland, Kil-
cullen Capital Partners and 
several business angels, 
according to Butler, who is 
not fazed by Kickstarter’s 
Irish launch.

“They do something 
very different to us. They 
are a rewards-based peer-
to-peer finance platform 
and have been very suc-
cessful in other jurisdic-
tions with their business 
model, but we think that 
we are more suited to the 
Irish market,” he said.

The long-term goal for 
Grid was to become a 
vehicle for innovation in 
financial services, Butler 
said.

“We are looking at a 
range of other products, 
personal financial man-
agement products and 
budgeting tools. That’s the 
next step.”
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